
1 
 

 

For Release: Thursday, July 1, 2021, at 10:30 a.m. ET  
 

GM Second-Quarter Sales Increase 40 Percent   
 

• Chevrolet Bolt EV delivers record second-quarter and first-half deliveries. 
• Buick sales rise 86 percent on strong demand for new Encore GX, redesigned 

Envision, and Enclave, creating the brand’s best quarter in more than 15 years. 
• GMC records best second quarter and best first half since 2005 driven by Yukon and 

Yukon XL. 
• Chevrolet Silverado and GMC Sierra sales up a combined 36 percent, with light-duty 

models posting strong segment share gains. 
• Cadillac’s second quarter retail sales were its best since 2015. 

  
DETROIT — General Motors Co. (NYSE: GM) announced today it sold 688,236 vehicles 
in the U.S. in the second quarter of 2021 – an increase of 40 percent compared to a 
year ago – in a unique market bolstered by strong customer demand, but constrained 
by low inventories resulting from the global semiconductor shortage. 
 
“The U.S. economy is accelerating, consumer spending is robust and jobs are 
plentiful,” said Elaine Buckberg, GM chief economist. “Consumer demand for vehicles 
is also strong, but constrained by very tight inventories. We expect continued high 
demand in the second half of this year and into 2022.” 

“The agility and creativity of our supply chain, purchasing, engineering and 
manufacturing teams, in collaboration with our suppliers and dealers, have helped us 
continue to satisfy customers and gain market share in some of the highest demand 
segments of the market,” said Kurt McNeil, U.S. vice president, Sales Operations.  
 
GM is well positioned in 2021 to lead the industry in full-size and mid-size pickup sales 
for the seventh consecutive year. During the quarter, GM earned 40.6 percent of the 
retail market for full-size pickups, up 4.5 percentage points year over year (J.D. Power 
PIN), with more than 237,000 Chevrolet Silverados and GMC Sierras sold in the quarter.  
 
The company is taking steps to meet customers’ future needs, especially in capacity-
constrained segments:   
 

• GM announced that production of HD pickups will increase by about 1,000 trucks 
per month beginning in mid-July as a result of production line efficiencies 
delivered by the team at Flint Assembly in Michigan.   

• Also, GM will return full-size pickup production to Oshawa Assembly in Canada at 
the end of 2021.   
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• Shipments of Chevrolet Colorado and GMC Canyon mid-size pickups built at 
Wentzville Assembly in Missouri increase by about 30,000 total units from mid-
May through early July as the team completes dynamic vehicle testing on units 
held at the plant due to semiconductor supply disruptions. 

 
“Although the situation remains fluid, we’re focused on continuing to leverage every 
available semiconductor to build and ship our highest demand products,” McNeil said. 
 
GM ended the quarter with 211,974 units in inventory, down from 334,628 at the end 
of the first quarter.  
 
Second-Quarter Sales Highlights (vs. Q2 2020) 
 
Chevrolet  

• Chevrolet deliveries were up 31 percent, with the Bolt EV and Traverse both 
delivering their best-ever second-quarter sales and best first-half sales.  

• Silverado LD deliveries increased by 31 percent, HD by 42 percent.  
• Sales of the Tahoe (74 percent), Suburban (91 percent), Silverado HD and LD 

combined (34 percent), Trailblazer (248 percent) and Corvette (224 percent) 
were all up sharply. 

 
To continue building customer interest in electric vehicles and demand for the all-
electric 2022 Bolt EUV and redesigned Bolt EV, Chevrolet will cover standard installation 
of Level 2 charging outlets through a collaboration with Qmerit for most qualified and 
eligible purchase and lease customers. 
 
The Bolt EUV is also the first Chevrolet to feature Super Cruise, GM’s advanced driver-
assistance technology, which uses Adaptive Cruise Control, Enhanced Automatic 
Emergency Braking and lane-centering technology to enable hands-free driving on 
compatible roads. GM plans to expand Super Cruise availability to 22 models by 2023. 
 
GMC 

• GMC deliveries grew by 50 percent, led by gains from Sierra LD and HD models, 
up 38 and 46 percent, respectively.  

• The all-new Yukon and Yukon XL had a combined increase of 126 percent.  
• Acadia sales were up 72 percent and Terrain sales increased 19 percent.  

 
Buick 

• Buick’s premium SUVs recorded a total sales increase of 86 percent, leading to its 
best quarter in more than 15 years.   

• The all-new Buick Envision attracts more former sedan buyers to the brand than 
any other Buick model, leading to the vehicle’s best quarter ever with total sales 
up 97 percent.  

• The Encore GX also had a record quarter, with sales up 184 percent, and Enclave 
sales grew 103 percent. Building on this momentum, Buick is launching an all-
new 2022 Enclave this fall.  

 
Cadillac 
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• Total sales increased by 55 percent, leading to Cadillac’s third consecutive 
quarter of year-over-year growth. 

• The XT5 and XT6 had total sales increases of 83 and 73 percent, respectively, 
and sales of the CT4 increased by 290 percent.  

• Sales of the Escalade more than doubled, up 120 percent.  
 
Fleet highlights  
GM fleet sales, which were severely impacted by pandemic shutdowns a year ago, are 
beginning to recover as the company prioritizes production of its most in-demand 
vehicles.  
 
Fleet deliveries were up 69 percent year over year in the second quarter.  
 

• Small business sales increased 43 percent.  
• Sales to commercial customers increased 73 percent, driven by increases of mid-

size pickup sales, up 97 percent; full-size pickups, up 96 percent; full-size vans, 
up 74 percent; and the Silverado MD, up 57 percent. 

 
GM fleet sales were about 14 percent of total sales, which is lower than the company’s 
pre-pandemic fleet mix of about 20 percent, due to supply constraints caused by the 
semiconductor shortage. Rental sales represented 4 percent of GM’s total sales. 
 
General Motors (NYSE:GM) is a global company focused on advancing an all-electric 
future that is inclusive and accessible to all. At the heart of this strategy is the Ultium 
battery platform, which will power everything from mass-market to high-performance 
vehicles. General Motors, its subsidiaries and its joint venture entities sell vehicles 
under the Chevrolet, Buick, GMC, Cadillac, Baojun and Wuling brands. More 
information on the company and its subsidiaries, including OnStar, a global leader in 
vehicle safety and security services, can be found at https://www.gm.com.  
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Forward-Looking Statements 
This press release and related comments by management may include “forward-looking statements” 
within the meaning of the U.S. federal securities laws. Forward-looking statements are any 
statements other than statements of historical fact. Forward-looking statements represent our 
current judgement about possible future events and are often identified by words such as 
“anticipate,” “appears,” “approximately,” “believe,” “continue,” “could,” “designed,” “effect,” 
“estimate,” “evaluate,” “expect,” “forecast,” “goal,” “initiative,” “intend,” “may,” “objective,” 
“outlook,” “plan,” “potential,” “priorities,” “project,” “pursue,” “seek,” “should,” “target,” “when,” 

https://www.chevrolet.com/?evar25=gm_media_release
https://www.buick.com/?evar25=gm_media_release
https://www.gmc.com/?evar25=gm_media_release
https://www.cadillac.com/?evar25=gm_media_release
https://www.sgmw.com.cn/
https://www.sgmw.com.cn/
https://www.onstar.com/us/en/home/
https://www.gm.com/
mailto:colleen.oberc@gm.com
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“will,” “would,” or the negative of any of those words or similar expressions. In making these 
statements, we rely upon assumptions and analysis based on our experience and perception of 
historical trends, current conditions, and expected future developments, as well as other factors we 
consider appropriate under the circumstances. We believe these judgements are reasonable, but 
these statements are not guarantees of any future events or financial results, and our actual results 
may differ materially due to a variety of factors, many of which are described in our most recent 
Annual Report on Form 10-K and our other filings with the U.S. Securities and Exchange 
Commission. We caution readers not to place undue reliance on forward-looking statements. 
Forward-looking statements speak only as of the date they are made, and we undertake no 
obligation to update publicly or otherwise revise any forward-looking statements, whether as a result 
of new information, future events, or other factors that affect the subject of these statements, 
except where we are expressly required to do so by law. 
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